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Summary dashboard 

Since 2010 tourism in Edinburgh has performed strongly against the backdrop of a 

very weak economy.  The national tourism surveys show significant growth, mainly as 

a result of a large increase in domestic visitors from England and Scotland.  The 

number of overseas trips fell slightly between 2010 and 2012.  Combined with an 

increase in average trip expenditure this has led to total expenditure exceeding its 

target by a considerable margin.  Growth to date is already almost a third of the way 

towards the 2020 total. 

There has also been a reduction in seasonality, one of the strategy’s targets, with 42% 

of trips now made between October and March.  The growth in expenditure will lead 

to increases in the number of jobs supported.  Based on the Scottish Government data, 

Sustainable Tourism is one of just two Growth Sectors to increase employment in 

Edinburgh between 2009 and 2012 (the other is life sciences).  There are now 28,700 

people employed in the tourism-related sectors (hotels, bars, restaurants, museums, 

travel agents etc.) in Edinburgh. 

Table 0-1: Summary indicators 

 
 

Core indicators 
Baseline 

2010 

2011 
(3 year 

average) 

2012 
(3 year 

average) Change 

 1 
Total number of visitor trips 
(million) 3.27 3.50 3.64 11% 

 2 Total expenditure by visitors £m 
1,015 1,061 1,174 16% 

 3 
Average spend per trip - all 
staying visitors £s 310.40 302.62 321.46 4% 

 4 
Seasonality - % of trips in winter 
months (Oct – March) 

40% - 42% 4% 

 5 
Tourism-based employment (Scot 
Gov Sus Tourism definition) 28,500 29,500 28,700 1% 

  Other indicators 2010 2011 2012 change 

 6 Number of business trips (million) 0.66 0.55 0.62 -6% 

 7 
GVA generated by visitor 
expenditure £m 453 477 529 17% 

 8 Average hotel occupancy % 77% 80% 76% -1% 

 9 
Revenue Per Available Room 
(revPAR) £s 

£61.35 £62.97 £58.39 -5% 

 10 
ICCA international assoc. 
meetings rank 

36 29 38 -2 

 11 
Overall quality rating for 
Edinburgh visit 

8.8 8.7 8.8 0% 

Source: SQW analysis 2013 
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Data sources 

(1, 2 & 3) For 2010 based on UKTS and IPS data.  For 2011 and 2012, the figures use a three 
year average of GBTS, IPS and an estimate for Northern Ireland. 

(4) Seasonality data in 2010 is from UKTS and IPS, in 2011 and 2012 it uses GBTS and IPS 
(so does not include an allowance for NI) 

(5 & 7) Tourism employment and GVA from visitor expenditure –use the expenditure data from 
(2) and applies ratios of turnover to employment (and GVA) from the Scottish Annual Business 
Survey 2010 and 2011 

(6) The number of business trips is from UKTS and IPS in 2010 and three year averages for 
GBTS and IPS in 2011 and 2012 (it does not include an allowance for NI) 

(8 & 9) The average hotel occupancy data and RevPAR is from STR Global for 2012, provided 
by City of Edinburgh Council 

(10) The ICCA ranking is awarded by ICCA and provided by Marketing Edinburgh 

(11) The overall quality rating for Edinburgh visits is based on a single question in the 
Edinburgh Visitor Survey each year.  The survey conducted by Lynne Jones Research



 

 

 
3 

1. Introduction 

This paper presents data to assist in monitoring the Edinburgh Tourism Strategy to 

2020, along with the technical background and context.  The intention is to provide 

guidance on the progress made against the targets set out for Edinburgh over the next 

decade. 

The Strategy sets out a number of targets for tourism to 2020.  These have been 

developed to strike a balance between being ambitious and aspirational as well as 

achievable and realistic.  This monitoring report looks at progress against these 

targets as well as a number of other indicators that are helpful in assessing the level of 

tourism activity in the city. 

The data presented is as up to date as possible, however, most of the sources used have 

a lag, and are only available a year or more after the period they cover.  For example, 

the most recent tourism data for Edinburgh is from 2012.  Data on GVA from the 

Scottish Annual Business Survey is only available to 2011. 

The main estimates are based on the figures from the UK Tourism Survey (UKTS), 

Great Britain Travel Survey (GBTS) and the International Passenger Survey (IPS) in 

2010, 2011 and 2012.  These figures are made available by VisitScotland in its 

factsheets.  In presenting these results VisitScotland emphasise the margins of error 

in comparing individual years and suggest using three year averages.  To make the 

data as robust as possible, and avoid results which fluctuate too sharply, we 

have used three year averages for the 2011 and 2012 results from the GBTS and 

IPS data.  The sources for measuring the baseline (and target) values were outlined in 

the original technical report for the Strategy.  Information about changes to the 

measurement of domestic tourism is described in Annex C. 
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2. The strategy targets 

Key targets 

There are three objectives to be achieved by 2020: 

 to increase the number of visits to the city by one third 

 to increase the average spending of visitors to the city by 10% (at 2010 

prices) 

 to reduce seasonality across the sector. 

Visitor numbers 

Objective 1: Increase the number of visits by one third by 2020 

The target is to increase the number of visits by one third by 2020, from 3.27m 

visits to 4.39m visits - an increase of 3% per annum. 

Progress 

To date the number of visits is well ahead of target.  There were 3.64 million 

visits in 20121 compared with an “on target” figure of 3.47.  This represents an 

increase of 11% from 2010.  However, this growth came almost entirely from a large 

(19%) increase in domestic visitors (compared with a 1% fall in visitors from 

overseas). 

To illustrate this, in 2010, 60% of trips to Edinburgh were made by domestic visitors 

(from UKTS).  In 2012 this had risen to 66% and the proportion of overseas visitors 

has fallen from 40% to 34%. 

Figure 2-1 shows the figures achieved compared with the target to 2020.  There has 

been little change in the composition of the domestic market.  In 2010 Scottish visitors 

made up 27% of all GB trips to Edinburgh.  This rose slightly to 28% in 2012. 

                                                                 
 
1 This figure combines data from the IPS, the Great Britain Travel Survey (GBTS) and an estimate for Northern 
Ireland.  See Annex B for more detail. 

 
The number of trips 

has increased by 
11%.  This is above 

the target to date 
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Figure 2-1: Progress against the target number of trips to 2020 

 
Source: 2010 uses UKTS and IPS data. 2011-12 are three year averages from IPS & GBTS and include estimates for 

Northern Ireland) 

 Visitor nights 

There has also been growth in the number of nights, although this has been slightly 

more modest.  This increased from 12.1 million in 2010 to 12.5 million in 2012 (an 

increase of 4%).  The duration of domestic visitor trips has remained at 2.6 nights 

while the number of nights per visit by overseas visitors fell sharply to 4.3 in 2011 and 

then increased again to 5.5 in 2012.  Figure 2-2 shows the progress against the target 

values. 

Figure 2-2: Progress against the target number of nights to 2020 

 
Source: 2010 uses UKTS and IPS data. 2011-12 are three year averages from IPS & GBTS and include estimates for 

Northern Ireland) 
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 Average visitor expenditure 

Objective 2a: Increase the average spending of visitors by 10% by 2020 

The target is to increase the average visitors’ spending in the city by 10% by 

2020 from £310.40 (in 2010) to £341.44 (in 2020) in today’s prices. 

Progress 

Expenditure per trip has risen from £310.40 in 2010 to £321.46 in 2012.  This 

represents an increase of 4%.  Expenditure per trip for overseas visitors has grown by 

8%, (from £400 to £432) and the figure for domestic (GBTS) visitors grew by 3% from 

£251 to £258.  Figure 2-3 shows the average trip expenditure growth in current values.  

The dip in 2011 is the result of a fall in the duration of trips by overseas visitors rather 

than a reduction in their expenditure per day.   

Adjusting for inflation is done using GDP deflators calculated by HM Treasury2.  To 

calculate 2012 values in terms of 2010 prices, the values are multiplied by 96.13%.  

This means that in 2010 prices the average expenditure per trip is £314.72, an 

increase of £4.32 per trip or 1% on the 2010 baseline value of £310.40.  This is on 

target for the overall real growth of 10% by 2020. 

Figure 2-3: Progress against average visitor spending target to 2020 

 
Source: 2010 uses UKTS and IPS data. 2011-12 are three year averages from IPS & GBTS and include estimates for 

Northern Ireland) 

                                                                 
 
2 GDP deflators are calculated by HM Treasury and available at 
https://www.gov.uk/government/uploads/system/uploads/attachment_data/file/245459/gdp_deflators_quar
terly_national_accounts_september_2013_update.xls  
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Average spending 
per trip has 

increased by 4% in 
nominal terms and 
1% in 2010 prices 

 

 

https://www.gov.uk/government/uploads/system/uploads/attachment_data/file/245459/gdp_deflators_quarterly_national_accounts_september_2013_update.xls
https://www.gov.uk/government/uploads/system/uploads/attachment_data/file/245459/gdp_deflators_quarterly_national_accounts_september_2013_update.xls
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Total visitor expenditure 

Objective 2b: Increase total visitor expenditure to £1,500 million by 2020 

Combining the increase in trips and the increase in expenditure is expected to 

generate an extra £485 million per annum by 2020, taking the total visitor 

spending from £1,015 million to £1,500 million (in 2010 prices). 

Progress 

The large increase in domestic trips has ensured that overall expenditure is well above 

target.  Total expenditure has increased from £1,015 million in 2010 to £1,174 

million in 2012 (an increase of 16%).  Assuming a straight line increase to the target 

of £1,500 million, (shown in Figure 2-4) the on target figure for 2012 is £1,098.  This 

means, the actual figure is well above target in nominal terms. 

Adjusting for inflation (see above) gives £1,148 million in 2010 prices, which is £50 

million above the target to date and represents growth of 13% in real terms. 

Figure 2-4: Progress against total visitor expenditure (£1,500 million by 2020) 

 
Source: 2010 uses UKTS and IPS data. 2011-12 are three year averages from IPS & GBTS and include estimates for 

Northern Ireland) 

   

1500

1015
1061

1174

0

200

400

600

800

1000

1200

1400

1600

2010 2011 2012 2013 2014 2015 2016 2017 2018 2019 2020

M
IL

LI
O

N
S 

O
F 

£
S

YEAR
Target total expenditure Actual total expenditure In 2010 prices

Total visitor 
expenditure has 
risen to £1,174 

million, an increase 
of 16%.  This is well 

above target 

 

 



 

 

 
8 

Seasonality 

Objective 3: Reduce seasonality across the sector 

The target is to achieve 50% of the additional visits during the months of October 

to March.  The aspiration is that by 2020, 50% of the additional 1.12m trips to 

Edinburgh (over the 2010 base) are in the October to March period. 

Overall this would change the current 40:60 split among all visitors (October to March: 

April to September) to 43:57. 

Progress 

The baseline presented in the Strategy3 shows there were 1.308 million visits from 

October to March (40% of the total for the year).  In 2012, this figure had risen 

significantly to 1.559 million, representing 42% of the total.  This is a large step 

towards the target of 1.870 that would be needed by 2020.  The main source of this 

change has been a small shift in the number of domestic trips between October and 

March (from 46% in the baseline to 48% in 2012). 

                                                                 
 
3 The baseline uses the seasonal split based on 2009 data is from UKTS.  The 2011 and 2012 figures are GBTS 
and IPS therefore exclude NI 

The proportion of 
trips between 

October and March 
has increased from 

40% to 42% 
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3. Employment 

Employment 

There are two measures of employment: one measures the number of jobs in 

sustainable tourism businesses and the second measures the number of jobs 

supported by the additional tourist expenditure.  Both are relevant and are reviewed 

in turn below. 

Overall employment in sustainable tourism-related sectors 

The Scottish Government provides estimates of the number of jobs in each local 

authority4.  This measures the number of jobs in sectors that provide tourism services, 

for example bars and restaurants, art galleries, museums etc.  It therefore includes jobs 

supported by local spending and not just visitors.  A list of the sectors included in this 

definition is shown in Annex A.  Data is from the Business Register and Employment 

Survey. 

In Edinburgh, the number of jobs in tourism-related sectors increased from 

28,500 in 2010 to 29,500 in 2011 and then fell back slightly to 28,700 in 2012. 

Employment supported by the growth in visitor expenditure 

The Strategy aims to increase the employment from visitor expenditure by 8,414 jobs 

by 2020.  This target assumes that 87% of spend contributes to new employment and 

that the average cost per full time equivalent (FTE) job is £50,1965.  With steady 

growth, the target number of new jobs by 2012, is 1,445. 

Progress 

On the basis set out in the strategy, the growth in expenditure from 2010 to 2012 

(£159 million) supports the equivalent of 2,600 jobs.  This figure is well in excess of 

the target for 2012 (1,445).  However, given that the BRES employment data reported 

in the previous section indicates a much more modest employment growth, these 

figures should be treated with caution. 

It is difficult to anticipate how much of the additional expenditure reported will 

contribute to new employment and how much of the new expenditure will be 

delivered with the existing workforce (and improved productivity). 

  

                                                                 
 
4 Scottish Government, ONS (Business Register and Employment Survey (BRES) 
5 This was derived from STEAM (2010) data 

Employment in 
tourism-related jobs 

has increased to 
28,700 
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4. Other indicators 

In addition to the headline targets set in the strategy there are a number of other 

indicators which can be effectively monitored and provide more detailed insight into 

the performance of the Edinburgh tourism sector. 

Gross Value Added 

As with employment there are two measures.  One measures GVA in sustainable 

tourism businesses and the second measures the GVA supported just by tourist 

expenditure. 

GVA in sustainable tourism-related sectors 

The Scottish Government provides estimates of the GVA in sustainable tourism for 

each local authority, although the data currently is only provided to 2011.  This 

measures GVA in sectors that provide tourism services, for example bars and 

restaurants, art galleries, museums etc.  It therefore includes GVA supported by local 

spending and not just visitors.  The sectors included in this definition is shown in 

Annex A. 

In Edinburgh, GVA in tourism-related sectors has increased from £470 million in 2010 

to £501 million in 2011.  In 2011, Edinburgh accounted for 10.5% of all the Scottish 

tourism businesses’ GVA.  It had grown at a slightly faster rate (7%) between 2010 and 

2011 than reported for Scotland as a whole (6%). 

GVA supported by visitor expenditure 

The increases in expenditure reported in the GBTS and IPS surveys will lead to 

a significant increase in GVA.  There is no target for growth in GVA, but it remains 

an important indicator of economic contribution. 

Based on the change in expenditure between 2010 and 2012 GVA is estimated to 

increase by 17%. 

To calculate this, visitor expenditure is allocated to spending categories: 

accommodation, food and drink, retail, entertainment and transport.  The Scottish 

Annual Business Survey provides a ratio of turnover (or expenditure) to GVA for each 

of these categories of expenditure6.  These are applied to expenditure in each category 

and then aggregated to give an overall change in GVA. 

                                                                 
 
6 The 2011 figure uses the Scottish Annual Business Survey (SABS) results from 2011 to convert turnover to 
GVA.  The 2012 figure is uplifted by a notional 3% to allow for some productivity improvement 

GVA in tourism-
related businesses 
has increased to 

£501 million 

 

 

GVA supported by 
tourist expenditure 
has increased to 

£529 million 
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Table 4-1 shows £529 million of GVA supported by tourism expenditure in 2012.   This 

figure is equivalent to around 3.5% of the total GVA generated annually by the city7 

Table 4-1: GVA supported by tourism expenditure 

 2010 2011 2012 Change 

Total (£ millions) 453 477 529 17% 

Source: Uses the overall visitor expenditure from GBTS and IPS, the expenditure profile from the Edinburgh Visitor 
Survey and the turnover per job data from the Scottish Annual Business Survey 

Business trips 

The number of business trips8 fell 9% between 2010 and 2012, from 660,000 to 

620,000.  The figure dipped sharply in 2011 to 550,000 but partially recovered in 

2012. 

In the conference market, Edinburgh’s position in the International Congress and 

Convention Association (ICCA) rankings is currently 33.  This is an improvement from 

the ranking in 2010 (36), although not as good as the 29th position achieved in 2011. 

Table 4-2: ICCA rankings 

Year of ranking Ranking 

2013 33 

2012 38 

2011 29 

2010 36 

Source: Marketing Edinburgh Convention Bureau 

In the last financial year (April 2012 to March 2013) Edinburgh Convention Bureau 

generated £84.4m in economic impact, supporting 149 conferences and 79,908 

delegates.  This was very similar to the economic impact achieved for 2010-11 

(£84.1m). 

Airport passengers and routes 

The number of airport passengers9 has risen by 7% since 2010 to 9.2 million in 2012.  

Since then the numbers have grown further.  Over the summer and autumn of 2013 

the airport recorded its busiest six months ever and in the year to October 2013, 9.66 

million people passed through the airport. 

Edinburgh Airport has also announced a number of major new routes over the past 

year including: 

 SAS operated services from Edinburgh to Oslo and Stavanger 

                                                                 
 
7 City of Edinburgh GVA is estimated at £16,900 million in 2011 (ONS data) 
http://www.ons.gov.uk/ons/rel/regional-accounts/regional-gross-value-added--income-approach-/december-
2012/stb-regional-gva-2011.html#tab-Sub-regional--NUTS2--and-local--NUTS3--estimates  
8 As measured by purpose of trip stated in GBTS and IPS 
9 Civil Aviation Authority - UK Airport Statistics 

Over the summer 
and autumn of 2013 
the airport recorded 

its busiest six 
months ever 

 

 

The number of 
business trips fell 
6% from 2010 to 

2012 

 

http://www.ons.gov.uk/ons/rel/regional-accounts/regional-gross-value-added--income-approach-/december-2012/stb-regional-gva-2011.html#tab-Sub-regional--NUTS2--and-local--NUTS3--estimates
http://www.ons.gov.uk/ons/rel/regional-accounts/regional-gross-value-added--income-approach-/december-2012/stb-regional-gva-2011.html#tab-Sub-regional--NUTS2--and-local--NUTS3--estimates
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 Qatar Airways between Edinburgh and Doha will fly Scotland's first scheduled 

787 Dreamliner five times per week 

 US Airways direct service between Edinburgh and Philadelphia from May 

2014 

 A new service to Chicago O'Hare from May until the beginning of October 

 Air Canada rouge launched its seasonal non-stop service from Edinburgh to 

Toronto 

 A Turkish Airlines daily service to Istanbul. 
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Festival tickets 

Edinburgh’s Festival ticket sales provide another useful measure of activity.  Table 4-3.  

These figures show a slight increase in 2012 from 2011, with both summer and winter 

festivals increasing ticket sales.  There are some small changes for individual festivals, 

but the overall pattern is of steady growth over the past couple of years. 

Table 4-3: Edinburghs’ Festivals ticket sales 2011 and 2012 

Festival 2011 2012 

Science  26,169 32,976 

Imaginate 9,856 10,430 

Film 40,000 34,464 

Storytelling 20,927 19,432 

Hogmanay (estimates) 70,000 70,000 

Jazz 22,300 21,285 

Art 1,548 1,554 

Fringe 1,857,202 1,877,119 

Tattoo 220,000 220,000 

International 137,195 135,998 

Book 115,509 112,292 

Mela 26,000 26,500 

Winter festivals 166,952 167,302 

Summer festivals 2,379,754 2,394,748 

Total 2,546,706 2,562,050 

Source: Figures provided by Festivals Edinburgh 2013  

Sales of Festival 
tickets increased 

slightly in 2012 for 
both summer and 

winter festivals 
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Occupancy and room rates 

Hotel occupancy rates provide a good measure of the level of tourism activity, 

although they are affected by changes in the supply of rooms.  The data used here is 

provided by STR Global. 

There is no target in the strategy for occupancy or revenue per room, which would be 

expected to respond to changes in demand. 

Between 2010 and 2012, occupancy fell slightly, and revenue per available room 

(RevPAR) and the average daily room rate (ADR) have also declined.  This could reflect 

a number of changes in the market.  The poor economic conditions in particular are 

likely to encourage visitors to spend less on accommodation while increased 

competition can make it harder to increase rates.  The comparison charts in the next 

section show that the same effects have occurred in nearly all competitor cities, with 

the exception of Paris, London and Copenhagen. 

Table 4-4: Accommodation progress indicators 

Indicator  2010 2011 2012 
% 

change 

Average hotel occupancy % 76.85 79.69 76.20 -1% 

Revenue Per Available Room (revPAR) £s 61.35  62.97  58.39  -5% 

Average Daily Room Rate (ADR) £s 78.41  77.63  75.43  -4% 

Source: STR Global 2010-12 

The STR figures are available up to September 2013 and show that this year is likely 

to show a significant improvement.  The figures to September (below) are higher than 

the full year figures in Table 4-4 because they exclude the weaker periods of October, 

November and December: 

 In the first nine months of 2013, occupancy was 80.4% compared with 78.6% 

for the same period in 2012 

 ADR is £84.53 compared with £80.29 in 2012, and 

 RevPAR is £67.97 compared with £63.10. 

These are fairly substantial rises and should be reflected in the 2013 visitor data. 

Occupancy and room rates depend on competing supply as well as demand.  The 

accommodation audit in 201210 reported 6,422 more rooms than in 2006, across all 

accommodation sectors.  This included 2,526 new rooms in the serviced sector, with 

limited service lodge properties providing an additional 1,800.  The non-serviced 

sector has seen 3,881 additional rooms since 2006, with 2,059 of these in self-catering 

and 1,389 in serviced apartments.  There have also been further new development 

since the 2012 audit. 

  

                                                                 
 
10 City of Edinburgh Tourist Accommodation Audit 2012 (TRC) 

Occupancy fell 
slightly between 

2010 and 2012 while 
RevPAR fell by 5% 
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Visitor experience 

The Edinburgh Visitor Survey provides scores for a number of aspects of visitors’ trips 

to the city.  A selection of the results are shown in Table 4-5.  Most scores have risen 

slightly between 2010 and 2012, although the overall score remains at 8.80. 

Table 4-5: Selected visitor experience scores 2010 - 2012 

Indicator 2010 2011 2012 Change 

Customer service rating - attractions 8.53 8.56 8.72 2% 

Customer service rating - restaurants 8.22 8.17 8.36 2% 

Customer service rating - accommodation 8.17 8.23 8.46 4% 

Customer service rating - pubs & bars 8.13 8.20 8.35 3% 

Value for money rating 7.49 7.55 7.67 2% 

Cleanliness rating 7.99 7.96 7.93 -1% 

Safety rating 8.41 8.47 8.58 2% 

Overall quality rating for Edinburgh visit 8.78 8.69 8.80 0% 

Source: Edinburgh Visitor Surveys 2010-12 

  

The overall score for 
visitor experience 
has remained at 

8.80 
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Visitor Attractions 

Between 2010 and 2012, the number of visits to the top five attractions (paid and free) 

in Edinburgh increased by 28% from 4.5 million to 5.8 million visits.  In terms of the 

individual attractions, the National Museum of Scotland has seen the greatest change 

with its numbers increasing from around 619,000 in 2010 up to nearly 1.9 million in 

2012 - the refurbished parts of the museum reopened in 2011.  

Edinburgh Castle also increased its visitor numbers over the three years but there was 

a slight dip from 2011 to 2012.  However, the indications are much more positive for 

2013. In September, Historic Scotland reported that the number of visitors to the 

Castle over the summer months were up by 26% on the previous year11.  

The top attraction in 2010 were the National Galleries of Scotland.  The figure includes 

the Scottish National Gallery, the Scottish Gallery of Modern Art and the Scottish 

Portrait Gallery, which reopened in late 2011 (Table 4-6).  In 2012 the Zoo, with the 

arrival of the pandas, attracted over 800,000 visits. 

Table 4-6: Top Edinburgh visitor attraction visitor numbers 2010 -2012 

 2010  2011  2012 

National Museum 
of Scotland 619,254 

National Museum 
of Scotland 1,494,728 

National Museum 
of Scotland 1,893,521 

National Galleries 
of Scotland 1,281,465 

Scottish National 
Galleries 1,279,787 

Scottish National 
Galleries 1,604,105 

Edinburgh Castle 1,196,248 Edinburgh Castle 1,302,825 Edinburgh Castle 1,230,177 

St Giles Cathedral 710,010 St Giles' Cathedral 851,375 St Giles Cathedral 904,411 

Royal Botanical 
Garden 707,244 

Royal Botanic 
Garden Edinburgh 790,545 Edinburgh Zoo 810,937 

Total 4,514,221  5,365,047  5,800,357 

Source: VisitScotland factsheets and GCU Visitor Attraction Monitor 

                                                                 
 
11 http://www.historic-scotland.gov.uk/index/news/news_article.htm?articleid=41313  

The number of visits 
to the top five 
attractions in 

Edinburgh has risen 
by 28% 

 

 

http://www.historic-scotland.gov.uk/index/news/news_article.htm?articleid=41313
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5. Comparison with other cities 

Visitor trips 2010 -2012 

Relative to Scotland, Edinburgh has performed well.  Nationally the number of tourism 

trips to Scotland increased by 4% between 2010 and 2012 compared with the 18% 

increase for Edinburgh.  However, this growth is not as great as experienced by some 

of the other main UK cities such as Birmingham (which has increased visitor trips by 

25%), Liverpool (30%) and Manchester (38%) (Figure 5-1).  While these figures are 

helpful, the GBTS and IPS surveys add caveats and stress that some of these results are 

based on small sample sizes and should be treated with caution. 

The growth in the Liverpool and Manchester figures includes some growth in 

international visitors over the period, while in Edinburgh and Birmingham, for 

example, there have been fewer international visits. 

Figure 5-1: % change in the number of tourist trips 2010-12 

 

Source: UKTS (2010), GBTS (2011, 2012) and IPS (2010-2012) 

Details of expenditure per trip for these cities are only available for GBTS and the 

average expenditure per trip fluctuates significantly.  However, comparing 2010 with 

2012 shows that there has been growth in the expenditure per trip in Edinburgh, 

Liverpool and Birmingham, with no increase in spend per trip in Manchester. 
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Occupancy comparisons 

The STR data for 2011 and 2012 allows a comparison of occupancy rates across cities 

in Europe.  Figure 5-2 shows occupancy rates in order, from the highest (in 2012) 

down.  Occupancy rates in Edinburgh are high by European standards, just below 

London, Paris and Aberdeen.  Comparing 2011 and 2012 shows a mixed picture.  In 

Edinburgh occupancy rates fell between 2011 and 2012, although the early results 

for 2013 suggest that this might be a stronger year. 

Figure 5-2: Occupancy rates 2011 and 2012 

 
Source: STR data 2011 and2012 
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Hotel Average Daily Rates 

The average daily rate in Edinburgh (and most of the UK cities) fell between 2010 and 

2012, reflecting the economic conditions and competition.  Figure 5-3 shows the 

changes in the rates over the two years.  London, Aberdeen, Dublin, Vienna, 

Copenhagen and Amsterdam are the only cities to show increases.  At the other end of 

the table, rates have fallen most in Edinburgh, Birmingham, Liverpool and Cardiff. 

Figure 5-3: Change in Average Daily Rate between 2010 and 2012 

 
Source: STR data averaged for 2010 and 2012 
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6. Summary 

Since 2010 tourism in Edinburgh has performed strongly against the backdrop of a 

very weak economy.  The national tourism surveys show significant growth, mainly as 

a result of a very large increase in domestic visitors from England and Scotland.  The 

number of overseas trips fell slightly between 2010 and 2012.  Combined with an 

increase in average trip expenditure this has led to total expenditure exceeding its 

target by a considerable margin.  In fact the growth to date is already a third of the way 

towards the 2020 total. 

There has been a reduction in seasonality, one of the strategy’s targets, with 42% of 

trips now made between October and March.  The growth in expenditure will support 

more jobs in the economy.  Based on the Scottish Government data, Sustainable 

Tourism is one of just two Growth Sectors to increase employment in Edinburgh 

between 2009 and 2012 (the other is life sciences).  There are now 28,700 people 

employed in the tourism-related sectors (hotels, bars, restaurants, museums, travel 

agents etc.) in Edinburgh. 

Table 6-1: Progress against the four strategy targets 

Three strategy targets Progress by end 2012  

Increase the number of visits to the city 
by one third 

Up 11% to date - ahead of target 
 

Increase total expenditure by 3% a year Up 16% in nominal terms (13% in 
2010 prices) - ahead of target  

Increase the average spending of 
visitors to the city by 10% (at 2010 
prices) 

Up 4% in nominal terms (1% in 2010 
prices) – on target  

Reduce seasonality across the sector. Number of trips Oct to March up 
from 40% to 42% - ahead of target  

2013 and looking forward 

Looking forward, anecdotal evidence (and some early survey findings) suggest that 

after a slow start the tourism sector picked up substantially from April/May in 2013.  

The indications from a number of sources indicate that this year is likely to see further 

growth. 

Historic Scotland reported that the number of visitors to the Castle over the summer 

months was up by 26% on the previous year, there was growth in the number of 

festival tickets sold and a large increase in the number visiting the National Museum.  

The airport also reported its best ever six months in 2013. 

The early Scottish data available for 2013 supports this.  VisitScotland reports that 

domestic trips in the year to July 2013 were 1.6% higher than in 2012 and that average 

spend per trip in Scotland was also up.  According to the International Passenger 

Survey data for first half of 2013, trips to Scotland were down 1.3% but spend was 
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8.6% higher.  This does not mean that there will be a similar pattern in Edinburgh, but 

it makes it more likely. 

Other evidence for 2013 is provided in the LJ Forecaster (Marketing Edinburgh 2013) 

which reports that Edinburgh's Room Occupancy increased from 83.8% in October 

2012 to 87.8% in October 2013 and that Average Room Rates (ARR) in Edinburgh 

increased from £82.05 to £86.28 over the same period. 

Over the next year, the completion of the trams, Homecoming 2014, the 

Commonwealth Games in Glasgow, and the Ryder Cup in Perthshire, mean that there 

are many reasons to anticipate further growth in 2014.  The new air routes into 

Edinburgh and changes to the visa arrangements for Chinese visitors will also have a 

positive impact on tourism.  As the UK and international economies gradually improve, 

tourism should benefit and in particular there should be more growth in the number 

of overseas visitors.
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Annex A: Definition of tourism sector 

This definition is used by the Scottish Government to produce statistics on 

employment and GVA for the sector in Edinburgh.  This will include jobs supported by 

local spending in these sectors as well as spending by visitors.  This is not the same as 

the employment and GVA supported by visitor expenditure. 

Definition of sustainable tourism sector used to define growth sector (Scottish 
Government) 

SIC 55.1: Hotels and similar accommodation 

SIC 55.2: Holiday and other short-stay accommodation 

SIC 55.3: Camping grounds, recreational vehicle parks and trailer parks 

SIC 56.1: Restaurants and mobile food service activities 

SIC 56.3: Beverage serving activities 

SIC 79.12: Tour operator activities 

SIC 79.9: Other reservation service and related activities 

SIC 91.02: Museum activities 

SIC 91.03: Operation of historical sites and buildings and similar visitor attractions 

SIC 91.04: Botanical and zoological gardens and nature reserve activities 

SIC 93.11: Operation of sports facilities 

SIC 93.199: Other sports activities (not including activities of racehorse owners) nec 

SIC 93.21 Activities of amusement parks and theme parks 

SIC 93.29: Other amusement and recreation activities 

Source:  http://www.scotland.gov.uk/Topics/Statistics/Browse/Business/Publications/GrowthSectors/Database 

http://www.scotland.gov.uk/Topics/Statistics/Browse/Business/Publications/GrowthSectors/Database
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Annex B: UKTS and GBTS 

The survey used to provide the baseline estimates for domestic tourism, UKTS was 

changed in 2011 to cover just Great Britain, rather than the UK.  The effect of this is 

that data from Northern Ireland is not captured through the GBTS or the IPS.  However, 

information on the number of Northern Irish trips to Scotland is provided as a 

supplement produced by the Northern Ireland Statistical and Research Agency 

(NISRA).  Their data collection method is broadly similar to that used in the GBTS. 

In order to make a valid comparison with the 2010 baseline, it is therefore necessary 

to include an estimate for visits from Northern Ireland. 

The UKTS data shows 277,000 trips from NI to Scotland in 2010.  The number to 

Edinburgh was 98,000.  This represents 35% of the number of NI trips to Scotland.  In 

2011, NISRA reported 348,000 trips and 330,000 in 2012.  Assuming that the 

proportion that visited Edinburgh remains at 35% of the national total this gives 

123,000 trips to Edinburgh in 2011 and 117,000 in 2012.  These figures can be added 

to the GBTS and IPS figures to give a total that is comparable with the 2010 baseline. 

A similar process has been done with expenditure.  In 2010 Edinburgh accounted for 

40% of the Northern Irish visitor expenditure in Scotland.  In 2011, visitors from 

Northern Ireland spent £109 million and in 2012 £88 million.  Based on the 2010 UKTS 

data 40% of expenditure was made in Edinburgh.  This means that in 2011 an 

estimated £43 million was spent in Edinburgh by NI visitors and £35 million in 2012. 

It is possible that the absence of the Northern Ireland figures in the GBTS will have a 

small effect on some of the other indicators used in monitoring the strategy.  For 

example, seasonality (the proportion visiting between October and March).  However, 

this effect is likely to be very small. 
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