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Quick Summary

· Edinburgh Festivals Impact Study

· Social Media Workshops

· Cruise Pilot Project

· Flexible Training Opportunities – funding available
· Tourism Innovation Fund

Edinburgh Festivals Impact Study
This study, the largest of its kind ever undertaken, was funded by Scottish Enterprise in partnership with City of Edinburgh Council, Creative Scotland, EventScotland, Scottish Government and Festivals Edinburgh.  
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The study reconfirms the huge impact the festivals have on the Edinburgh economy and in particular, the tourism sector.  Accomodation, food and drink and entertainment accounting for 86% of non ticket expenditure.

The findings of the study are based on 15,000 survey responses which provide a wealth of insight into the festival audiences.  Scottish Enterprise will be working with the ETAG and the Festivals to use this information to update the Festivals Business Opportunity Guide later this year.

Social Media Workshops
In response to industry feedback, Scottish Enterprise has programmed 4 Social Media Workshops this year to give businesses the opportunity learn more about how to interact with customers, generate new business and work more effectively use social media tools.  

By the end of the workshop the attendees should:

· Understand the impact of social networking on the tourism industry

· Learn about the power of social networking for business 

· Learn which sites and which technologies suit your business and your customers

· See how you can get others to do your marketing for you 

· Improve and strengthen your reputation, your credibility and your customer relationships

· Be inspired by real world examples and successes.

If you are interested in attending one of these workshops, you can register for priority booking at http://socialmediawaitlist.eventbrite.com/
Cruise Pilot Project
Scottish Enterprise recently supported the development of a joint CruiseEdinburgh and ETAG pilot project which is now being taken forward and managed by Forth Ports.  

The pilot will run over the 2011 Cruise season (May to October) and is aimed at making it easier for local businesses to tap directly into Edinburgh’s Cruise tourism market, and crucially ensure that we are creating a higher quality passenger welcome at the City’s main cruise arrival point in Leith.

Scottish Enterprise’s support has specifically helped shape and structure the project. By building on two previous Tourism Workshops held last year, SE has been able to facilitate the signing up of around 12 participating businesses to work with Forth Ports, either by taking exhibition space in the Cruise Terminal itself, or by developing unique offers aimed specifically at cruise passengers, and which are now being marketed directly to passengers pre-arrival into Edinburgh. 

By taking part businesses are able to sell more directly into the Cruise passenger market, and ensure that the independent cruise passenger has access to much more information on how to get into the city, on what to do and where to go during their short visit. 

The pilot will test the approach to having a structured and managed manning of the cruise terminal and will inform the development of the initiative as Edinburgh’s Cruise Tourism market continues to grow. 

Flexible Training Opportunities
Flexible Training Opportunities give Scottish businesses with under 150 employees the opportunity to apply for up to £5,000 towards employee training costs. Funding is available for up to 10 employees per business and the money is not a loan so there's no need to pay it back.  
The funding, which is administered via Skills Development Scotland, covers a wider range of training and is simple to access.  Further information is available at FlexibleTrainingInfo
Tourism Innovation Fund
The Tourism Innovation Fund (TIF) provides matched funding of up to £30,000 and professional one-to-one advice to help develop and commercialise the very best innovative tourism ideas. 

TIF support is allocated via a competitive judging process. Successful projects will demonstrate industry-level tourism innovation combined with a real potential to achieve significant business growth as a result (for example, generating higher tourism spend; increasing overnight visitor numbers; getting visitors to stay longer; or extending the season outwith peak months). 

The intention is for winning projects to become exemplars for Scottish tourism innovation and where possible be developed into case studies to help stimulate further innovation throughout the industry.

The innovative idea could be based on a product, service or business process. Financial support from TIF can contribute to costs incurred in the development of an idea, for example, market research, producing samples, feasibility studies or preparing for market launch. Terms and conditions apply.

There deadline for the next round of submissions is 30 September 2011, followed by 27 January 2012.  For further information go to http://www.scottish-enterprise.com/your-sector/tourism/how-we-can-help/tourism-innovation/tourism-innovation-fund.aspx
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